Trademark dispute settled 
involving video arcade game 


NEW YORK—Philip Mor¬ 
ris UJSJk and Sega Enter¬ 
prises Inc. of San Jose, 
Calif., a maker of video ar-. 
cade games, have se: d a 
dispute concerning the use 
of Marlboro cigarette [PM 
USA] trademarks. 

The settlement was 
readied more than a year af¬ 
ter PM USA broug’ uiit 
against Sega, and mor-r than 
two years after it was dis¬ 
covered that the Marlboro 
trademark and a doichon 
of the Marlboro . . .. were 
being used in the oega race- 
car game Super Monaco GP. 

“The settlement is impor¬ 
tant to Philip Morris be¬ 
cause it eliminates our 
Marlboro brand logos from 
appearing in a video arcade 


The logos in the Sega game 
were brought to the attention 
of PM by Barry Krivisky, as¬ 
sistant general counsel, trade¬ 
marks, for Philip Morris 
Management Corp., who 
initaHy became aware of 
them in an arcade in New 
York's Pennsylvania Station. 
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agreed to stop using the lo¬ 
gos/’ says Krivisky. "Howev¬ 
er, since the logos continued 
to show up in 1990, PM filed 
suit, charging Mure to com¬ 
ply with the agreement" ,— 
Over the years, Philip Mor¬ 
ris has taken action against 
more than 1,200 manufactur¬ 
ers and individuals who have 
illegally used the company's 
cigarette brand trademarks. 
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PM attorney Barry Krivisky, who found abuses of the Marlboro 
trademark at a video arcade in d New York! rail s t a t ion. * ,. 
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'It's our policy to take 
action to protect Philip 
Morris trademarks/ 


g*::m used by children,” 
s. vs John Nelson, senior 
*■ - president, corporate af- j 
PM USA. "It is our pol- ! 
take aggressive action 
-ch matters to protect 
trademarks—especially 
when they are used on or in 
items for children. We don’t 
want minors to smoke or 
buy cigarettes.” 

As part of the settlement, 
Sega has agreed to place I 
full-page color advertise- j 
ments for three months in j 
the video arcade trade mag¬ 
azines Replay and 
Playmeter. The ads contain 
a $200 per game incentive 
offer to arcade distributors, 
owners, and operators to re¬ 
move the Marlboro logos. 

Conversion kits containing 
decals, computer chips, and 
instructions on how to re¬ 
move the logos are obtain¬ 
able through the ads. 
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Source: https://www.industrydocuments.ucsf.edu/docs/msckOOOO 



